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The United Nations, which represents almost every
country in the world, has 190 members. However,
Switzerland and Vatican City have chosen not to
become members of the United Nations. Therefore,
;nany people believe the number is 192. But not so
ast...

Taiwan is considered an independent country, as it is by
the World Almanac and Book of Facts, then there are
193 countries in the world.

Are there 193 sovereign nations in the world, 61
dependent areas, and six disputed territories when Cocal
Cola serves more than 210 countries.

Depending on your criteria and definition of a country,
the current count can range anywhere from 190 to 266
or so
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Session Objectives

® The connection between the economic level of a country
and the marketing task

= Marketing’s contribution to the growth and development
of a country’s economy

= The growth of developing markets and their importance
to regional trade

= The political and economic factors that affect stability of
regional market groups

Stages of Economic Development

The Traditional Society

The Pre Conditions for Take-off
The Take-Off

The Drive to Maturity

o DN e

The Age of High Mass Consumption

SOURCES: Walt W. Rostow, The Stages of Economic Growth 2d ed. (London:
Cambridge University Press, 1971), p.10.

More-Developed Countries (MDC)

Exhibit 9.4  Market Indicators in Selected Countries

. Papulation GDP Cars (per TVs (per Parsonal Computers
‘ Less-Developed Countries (LDC) I Country sl (00 (e I
United States 2853 531,592 759 35 425
Argentina 375 7,468 181 28 91
H Australia 194 24,20 &0 m 1.
‘ Least-Developed Countries (LLDC) I oot Ly e % ) b4
Canada 3 23,080 581 700 460
Chinn 12718 a78 8 12 19
France 59.2 30452 564 2 337
Gormary 823 32813 529 586 Er
India 1,032.4 an & a3 L3
Indonetia 2000 1034 25 153 11
Ialy 579 21,144 2l 494 195
Japan 127.0 44,458 560 ™ 349
Konya 307 25 13 2% s
South Korea 473 1 23y 363 56
Mexlco 994 3739 151 23 &
Poland 386 3716 286 401 85
South Africa 432 4068 143 152 &
Spain 411 17.595 447 598 168
United Kingdom 568 22.5%2 424 950 b

Soumrer Wnsie Rank, 2001, Enpyright 3000 by TRANSACTION SUBE. Rapwimind with parmission of TRANEACTICN BURS wia Copyrighs Claarance Camer.
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Infrastructure of Selected Countries

= Political Stability
m  Economic, Political, and Legal Reforms Personal
. Vehicles Electrical Mabile Phones Computars
= Entrepreneurship Rosds  (per1000  Rail Lines  Power tlkwh (per 1000 (per 1000
. Country 11000 km) pooplel k) per capita) pooplel people)
= Central Planning United Stes 6,304 759 160,000 12391 451 625
. . Braznl 1724 7 25,652 1877 147 &3
m  OQutward Orientation China 1,403 8 58,656 BT 110 %
Colombia 13 51 —_ 788 T4 42
1 Garmy 23 529 36,652 5543 82 382
= Factors of Production Gy Nl ? pacsa 7 A 2
1 Ji 1,162 560 20,165 7,628 588 ELN
m Industries Targeted for Growth B = = e = = 4
= Financial Incentives S O W de i 2 &
. . . a7 3866 653 &55 &8
= Privatized State-Owned Enterprises g = ! i !
= Large, Accessible Markets e B
m  Low Tariffs

_ Big Emerging Markets

Are physically large.
! Population GO GODP Imports of Goods Exports of Goods
Have significant populations. Country (millicns)  (billens)  (per capita)  and Services (billions)  and Services (billions)
. . Asks
m  Represent considerable markets for a wide range of ‘China 18 sia7z s 878 e e
I'OdUCtS Inckia 10324 Lirdd 477 B804 78.0
p . Sauth Korea 473 639.2 13,502 2138 krak
m Have strong rates of growth or the potential for significant F . o e o e
growth. Brazil 1724 798.8 4,433 9.9 860
Colombia 430 8.0 221 184 188
1 ifi i Maxica 9.4 m7 739 1880 1585
m Have undertaken significant programs or economic riwien = T e o =
reform. Europe
. . . . . . Poland 386 143.6 Rl 56.5 54.1
Are of major political importance within their regions. Turkey 685 1903 2,873 565 52
Africa
Are "Regional Economic Drivers". South Africa 432 1759 4,068 420 62
= Will engender further expansion in neighboring markets S
as they grow.

INEferGingIaTkets Composianaicesn|  [MIN=VEIE T I ELEE

® Political and Social System
To whom are the country’s politicians accountable? Are there strong political
groups that oppose the ruling party? Do elections take place regularly?
Are the roles of the legislative, executive, and judiciary clearly defined? What is
the distribution of power between the central, State, and city governments?
Does the government go beyond regulating business to interfering in it or
running companies?
Do the laws articulate and protect private property rights?
What is the quality of the country's bureaucrats? What are bureaucrats’
. N B N incentives and career trajectories?
Corruption perception index ranking 59 90 90 71 Is the judiciary independent? Do the courts adjudicate disputes and enforce

. contracts in a timely and impartial manner? How effective are the qua5| -judicial
(out of 145 countries) regulatory institutions that set and enforce rules for business activities?
Do religious, linguistic, regional, and ethnic groups coexist peacefully, or are
there tensions between them?
How vibrant and independent is the media? Are newspapers and magazines

Brazil | Russia | India | China

Growth competitiveness index ranking | 57 70 55 46
(out of 104 countries)

Business competitiveness index 38 61 30 47
ranking (out of 103 countries)

Competitive country risk points (larger | 70 78 72 76

the number, better it is)
neutral, or do they represent sectarian interests?
Weight in emerging market index 6.96 |5.16% |5.02 |4.76 Are nongotyerr_lmtimal orgtanj)zations, civil rights groups, and environmental
: f [ [ [ groups active in the country?
(out of 26 emerging markets in %) % % % Do people tolerate corruption in business and government?
What role do family ties play in business?
Can strangers be trusted to honour a contract in the country?

‘Source: World Economic Forum, “Global Competitiveness Report," 2004-2005; World Bank Governance Research Indicator Couniry snapsnm 2002;
‘Transparency International, Corruption Perceptions Index, 2004; The PRS Group, International Country Risk Guide, January 2005; Barclays Gl
Investors, iShares 2004 Semi-Annual Report to Shareholders™
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Evaluating emerging markets

Evaluating emerging markets

= Op

enness

Are the country’s government, media, and people _recef)tive to foreign
investment? Do citizens trust companies and individuals from some parts of the
world more than others?

What restrictions does the government place on foreign investment? Are those
restrictions in place to facilitate the Igrc)wth of domestic companies, to protect
state monopolies, or because people are suspicious of multinationals?

Cana comgany make greenfield investments and acquire local companies, or
can it only break into the market by entering into joint ventures? Will that
company be free to choose partners based purely on economic considerations?
Does the country allow the presence of foreign intermediaries such as market
research and advertising firms, retailers, media companies, banks, insurance
companies, venture capital firms, auditing firms, management consulting firms,
and educational institutions?

How long does it take to start a new venture in the country? How cumbersome
are the government's procedures for permitting the launch of a wholly foreign-
owned business?

Are there restrictions on portfolio investments by overseas companies or on
dividend repatriation by multinationals?

Does the market drive exchange rates, or does the government control them? If

Iop

enness

What would be the impact of tariffs on a company’s capital goods and
raw materials imports? How would import duties affect that company’s
ability to manufacture its products locally versus exporting them from
home? Can a company set up its business anywhere in the country? If
the government restricts the company’s location choices, are its
motives political, or is it inspired by a logical regional development
strategy?

Has the country signed free-trade agreements with other nations? If so,
do those agreements favour investments by companies from some
parts of the world over others?

Does the government allow foreign executives to enter and leave the
country

freely? How difficult is it to get work permits for managers and
engineers?

Does the country allow its citizens to travel abroad freely? Can ideas
flow into the country unrestricted? Are people permitted to debate and
accept those ideas?

it's the latter, does the government try to

maintain a stable exchange rate, or does it try to favor domestic products over
imports by propping up the local currency?

GREENLAND
(DENMARK)
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Consumer Spending Health and
S S8 =
K Food Clothing  Percentage Beds Ph Literacy
= Country 1§ millons)  of Total (S millions)  of Total  (per 1000} (per 1000) (%)
United States 835,287 71 309,758 a1 a0 28 9.5
Surrrancscob  UNITED Argintina 20,24% 243 4475 54 33 27, 96,9
Lo sngaese, STATES Brazil 49,101 166 1,292 37 £1] 13 87.3
il Colombia 14,278 n2 1,489 21 15 12 ne
i Mawco 109,755 244 17.492 a9 2 18 T4
he Venezuela 19,359 34 1,125 18 15 24 2.8
Hawaii
(United States)
wE Seurew: Euramanites, Werld Bank, 001
FRENCH GUIANA|
© fBelo Horizante
Fhio de Janciro
PACIFIC OCEAN
uenos Aires
Imports of Exports of
Population GDP* GDP* and Goods and
Country [millicine) (billions}  (per capita)  Services (billion) Swrvices [billiam]
Alcania 32 533 §10: $1.2 505
Bosnia/Herzegoving a1 &4 1.504 a5 1.7
Bulgaria 9 121 1,430 10.8 BS
Croatia 44 215 53585 121 106
Canch Rapublic 10.2 571 5583 511 281
Hungary 102 564 5,540 w0 W6
Macedonia 2.0 49 2417 2.6 20
Poland 34 1436 ans 56.5 541
Romania 24 nz 1393 200 145
Shewake Ropublic 54 78 4,405 194 186
Slovenia 20 29 11,984 155 146
e 1T s
e Bark, 2001 Cogrpright 20011 by TRANSACTION PUBS. Rapuroddutid wih parmatsion of TRANSACTION PUBS ws Capyright Clearante Canter
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‘ National Urban Areas
Koren
D B JAPAN Food (includes eating out) $22.10 $38.00
Iy
N Savings 11.40 17.00
Coraman Clothing 5.60 9.00
forarens Child's Education 470 7.00
O e %mwwss Home (includes Rent & Utilities) 430 8.20
5
E i AMEODIA  BRUNEI s n‘cﬂ% Daily Goods other than Food 3.50 4.80
o ey & “"@ = Medical Expenses & Drugs 2.30 4.00
?@S SRILANKA Da \ @@ > .
[ e &”0“@@ S Entertainment 1.30 3.20

INDIAN OCEAN - SOURCE: Gallup China. _

Asian Markets - Selected Countries _

Jiang Zemin’s Reform Agenda

e i = Restructure state enterprises. SOEs account for about two
o el = BCnt el fifths of the industrial output but soak up four-fifths of
Australia 194 § 4692 $24,203 51051 $100.5 investment.
Ching 12ne 11172 a78 ma 4574
LD . el e ga oo = Strengthen financial markets. Expand and ensure the
e ) R L e e integrity of capital markets.
i s ava S S T = Sell state assets. Sell off all but 1,000 of China’s 305,000

state enterprises and allow some to go bankrupt.
= Build social services. Create housing, pension programs,
and other services to relieve burdens on SOEs and to care
for millions who may lose jobs.
m  Slash tariffs. Reduce average tariffs to 17 percent in 1997
and to 15 percent by 2000 as part of China’s bid to join
World Trade Organization.

“Comstant 1993 dolarn
Eurormoritos 2000 Coppapht 2001 by TRANSACTION PUBS. Risgproruced with psemission of TRANSACTION PUIS wia Cepright

|
|

1. The improvement of the investment climate.
2. The development of a comprehensive WTO T e I
Strategy Houtsholds  Persons por per 100 Car [per 100 per 100 iper 100
. Cauntry (mllicns)

. . Braril s 34 8 a5 a3 75

3. The reformation of the agriculture, the food Chie 4 s 61 45 & 88
. . Calembia 10 42 8 ELl &7 a7
processing, and the small-scale industry. Pery 4 a7 a it @ &
Arerbagan 2 52 55 21 56 64

L . China 358 36 45 3 & 42

4. The elimination of red tape Hang Kong H 33 » 74 % %
Inclia 175 59 32 1 13 41

. . . Inchaanewa 55 40 ag 4 26 46

5. The institution of better corporate governance. dapan s 26 % o 9 100
Kazakhstan 4 41 ] ol -] &

Malaysia 5 45 L &4 87 (]

Pakistan 2 74 34 5 17 L)

Phibgspines. 14 4% b5 ] 41 LES

S 1 as L 41 w9 100

Sauth Komea 15 33 b1 44 7 95

Tamwan T a3 w9 51 Ll L0

Thailand 16 ae 83 36 & b4

WViatnam 16 51 ar 2 18 36

- Urited States 106 26 w9 23 100 L]
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As a country develops, incomes change, population
concentrations shift, expectations for a better life adjust
to higher standards, new infrastructures evolve, and
social capital investments are made

Market behaviour changes and eventually groups of
consumers with common tastes and needs (i.e., market
segments) arise

When incomes rise, new demand is generated at all
income levels for everything from soap to automobiles
This means that knowledge of stage of market
development is important in helping to develop
marketing strategies that are tailored to the level of
economic development

Health!  Transpor- Communi-  and

Country Food Alecohol Tobacce Clothing Housing  Medical tation cation Lelsure
United States  7.1%  1.2% 10% 4.7% 14.7% 17.6% 11.5% 23% 11.6%
Maxico 240 25 0.4 50 124 43 139 1.7 &1
Azerbaijan 528 0s 20 43 1 42 1.7 12 28
India 46.0 05 ER 51 6.5 43 127 06 35
Malaysia (e 08 20 34 188 22 15.7 29 58
Singapare Mna 05 11 44 14.1 25 179 24 10.7
Thailand 266 26 1.8 121 7.0 &2 1.3 1.7 71
Algens ara 0.5 25 51 155 42 1.1 28 43
South Africa 207 70 20 4.9 9.9 71 139 25 &b
Seuen: Eurnmonder, 2003

|

Product Percent Percent Percent Percent Percent Percent
in in in in in in
United Australia Brazil Germany Japan United
States Kingdom
Soft drinks 96 90 93 83 91 94
Fast-food 94 94 91 70 86 85
Athletic footwear 59 40 54 33 30 49
Blue jeans 56 39 62 45 42 44
Beer* 46 50 60 46 57 57
Cigarettes* 24 33 30 38 39 40

* Among adults 18+. Source: Yankelovich Clancy Shulman.
SOURCE: Nancy Giges, “Global Spending Patterns Emerge,”
Advertising Age, November 11, 1991, p. 64.

|

1. The globalization of markets

. The restructuring of Eastern Europe into independent
market-driven economies

3. The dissolution of the Soviet Union into independent
states and

4. The worldwide trend toward economic cooperation

N

Economic Compatibility
Political Compatibility
Geographic Proximity
Cultural Compatibility

Weakness in some must be balanced by strengths
in others

l
|
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m Regional Cooperation Groups
= A group of countries that have agreed to participate in basic industries beneficial to
each or jointly develop joint ventures that benefit both countries, e.g., Colombia and
Venezuela built a hydroelectric dam on the Orinoco river which both share
= Free Trade Area
= A group of countries that have agreed to reduce drastically (but not eliminate) all
trade barriers such as customs duties and non-tariff barriers (standards)
= Customs Union
= Agroup of countries that have agreed to eliminate customs duties levied among
member countries
= Common Market
= Free flow of capital and labor (engineers, doctors, and lawyers can work without
recertification) among members, a common currency, a common central bank; &
common policies on transportation, agriculture, social services, welfare, & taxes
= Political Union

= A group of countries that have agreed to complete political and economic
integration and cooperation among members
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Exhibit 10.3 1951 Treaty of Pars Europain Cosl and Strel Comannity [ECSCH
From the Eurcgan Coal [Founding membsrs ane Belgum, France,
and Shral Comeraindy 1o Garmany, haty, Lussmbsumy, and the.
Monetary Union Metherlands).
i 95T Treaty of Rome . European Ecunomic Community (EECH
Fapataian aurte: “Chrans 1958 Eurcpesn Ceonomic mb, ECSE founding members. Common
[ ——" Comemuniy Markat is aseablishod
Nermpman Ve 047 Soropein Commmses 1960 Eumpwan Froo Extablishod by Auntrin, Duremark, Nosrr,
Suighm ‘:: Trachy Association Portugal, Sweden, Switserlard, and United
e o Kingsdom.
G iy 1573 Expangicn Danmark, Irsland, and United Kingdom join EEC.
e ;:P 1979 European monesary The Eurcpean Curmency Unin (ECLY) is ereased.
i sysem Al members except the UK agree 10 maintain
5 thair anchange ratus withn spechc masgns.
e 1981 Expanson Greace jors EEC.
AT 1985 1992 Sngle White paper for actian intraduced to Eurapean
w00 Market Program Parlamenn.
] 1986 Espernion Spain and Portugal join EEC.
s 1987 Sngle Eurcpean A R, with Rl vplemantation Ly 1992,
1992 Treaty on Alss known 83 Masszricks Traaty, Blueprint for
73 Eurapaan Union Ezemamic and Monstary Union (EMU
L] 1993 Eupe 1992 Single Eueopean Act in foete [lraaey 1, 19930
o8 1993 Eurcpean Union Troaty on Europsan Unicn (Maasticht Treaty)
24 in farce, with monatary wwan by 1999,
‘;; 1884 Europoan Economic The EEA was formad with EU membars and
- Area Moeway and lcoland.
ns 1995 Esparmon Austria, Firkand, and Sweden jon EU.
& 1997 Amsterdam Tresty Established peocaduses for expansion to Cantral
B and Eastar Europs.
s 1999 Monstary urion Cornmrsian rates ane Exnd, and e used by
barking and frunce industry. Cormumer— prices
o P e B P are quoted in local currency and in eurcs.
an - - 2002 Banknows and coing  Circulation of surs Banknates and coing beging
a5 ms mm s s danuary 1, and legal sus of raskonal
3 i 194 1

T Population GNP Imports** Exports**
‘ European Commission I ($ millions)* (per capita)*  ($ millions) ($ millions)
. P . *
‘ Council of Ministries I EU 3735 $8,180 1,899,466 1,927,914
NAFTA 387.4 8,061 1,014,211 852,536
‘ European Parliament I
* Includes 15 Countries.
‘ Eu ropean Court of Justice I **Includes intra-member trade.

SOURCES: “Indicators of Market Size for 115 Countries,” Crosshorder Monitor, August
27,1997; and International Marketing Data and Statistics, 1997 (London: Euromonitor,
997).

Imports of Exports of
ARCTIC OCEAN Goods and Goods and
Population GDP* GDP* per Services Services.
BELARUS Country (millions) (billions) Capita (billions) (billions)

MOLDOVA Russia 1448 $377.6 52,609 5874 $109.1
Ukraine 49.1 48.4 986 292 318

Belarus 100 149 1,493 9.7 93

Armenia 31 a1 1,068 21 11

Moldova 43 29 678 33 20

Azerbaijan 8.1 37 450 28 09

Uzbekistan 251 128 512 32 32

Turkmenistan 53 8.6 1,587 28 28

CEORGIA ; . - Tajikistan 62 26 420 = =
ARVENA et Kazakhstan 149 255 1.712 102 9.3
: Kyrgystan 5.0 2 17 05 05

AZERBAIAN [ KAZAKHSTAN Georgia 52 26 499 15 10

N *Consa 1995 dolla.
TURKMENISTAN 5"‘“ Twelve republics, each with their own Saurce: Werld Bank, 2003. Copyright 2003 by TRANSACTION PUBS. Reproduced with permission of TRANSACTION PUBS via Copyright Clearance Center.
legislatures
WGVZSIAN |——Twenty smaller *autonomous republic”
TANKISTAN or homelands for various ethnic groups
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‘ Canada I
‘ United States I
‘ Mexico I

e Argentina . Bolivia
e Brazil ° Chile
e Paraguay . Uruguay

|

e Argentina ] Mexico

e Bolivia ° Paraguay
e Brazil ° Peru

e Chile ° Uruguay
e Columbia . Venezuela
e Ecuador

|

Bolivia

Columbia

Ecuador

Peru

Venezuela

e Antigua . Montserrat

e Barbuda ° St. Kitts-Nevis

e Belize ° Anguilla

e Dominica . St. Lucia

e Grenada . St. Vincent

e Guyana . Trinidad-Tobago
e Jamaica

|
|
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(ASEAN)
e Brunei . Philippines
e Indonesia . Singapore
e Laos ° Thailand
e Malaysia ° Vietnam
e Myanmar
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Population, 1989 Exports, 1990 Exports, 1995 GNP, 1996

(millions) (U.S. $ millions) (U.S. $ millions) (U.S. $ billions)
APEC 2,235 732,869 770,097 22,952
America’s* 406 306,486 311,085 7,989
Asia 1812 399,455 419,901 6,447
Oceania 22 26,928 34,111 343
EC 374 515,915 628,606 8,180

*includes: U.S., Canada, Mexico, and Chile.

inancial Statistics, Direction of Trade; OECD
i ket Size for 115 Countri
al Marketing Data and Stati

dicators of

e Benin . Liberia

e Burkina Faso . Mali

e Cape Verde . Mauritania

e Gambia . Niger

e Ghana . Nigeria

e Guinea . Senegal

e Guinea-Bissau e Sierra-Leone
e |vory Coast . Togo

Iraq

Kuwait

e Botswana . South Africa
e Lesotho . Swaziland

e Namibia . Tanzania

e Malawi . Zambia

e Mauritius . Zimbabwe

e Mozambique

Jordan
Syria

Egypt

Pakistan
Iran
Turkey
Azerbaijan

Turkmenistan

Uzbekistan

] |

|
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United States/Japan

Hong Kong/Taiwan/China

Asia-Pacific Rim Countries

Hong Kong/Taiwan/Coastal Provinces of Southern China
Western Hemisphere Free Trade Area

Transatlantic Free Trade Area (United States and European
Union)




